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The fight against breast cancer is far from

over. There is a need to accelerate efforts to
increase breast cancer screening and awareness
amongst women, to improve current survival rates
of Indian women with breast cancer.

Despite being the most common type of cancer that -

affects women in India, breast cancer remains underdiagnosed. The stigma,
anxiety, negativity, and grim images associated with the disease make it even
more challenging for women to seek help.

PruSper conducted a survey through a series of webinars for Indian corporates in
October 2021. Here are the findings from the collated data points of the survey.
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The approach towards breast cancer is not always easy as the subject
isn’t discussed and taken as seriously as it should be. In many cases the
lack of symptoms of breast cancer mean it can only be detected during a
regular clinical screening. Women with a family history of breast cancer
are at a higher risk of developing the disease. The combination of these
factors makes it crucial for women to be vigilant of changes in their
breasts and review the changes with a doctor to determine if there is a
need for further evaluation.

Barriers to Breast Cancer Screening

The societal stigma associated with breast
cancer and possible repercussions often drive
women’s decision to not take the self-exam or go
in for screening despite being aware of the
importance of screening and early detection.

Although there was increased awareness among
women who participated in the survey, a
significant percentage of women were unaware
of self-screening and clinical
breast-examinations.

Fear of the test and its outcome, anxiety, worry,
cost of testing, lack of time to go in for a
screening were factors that emerged as barriers
to breast cancer screening from the survey.

Awareness Trends Amongst Corporates
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